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Curve was created in 2009 to improve the lives of

1,000,000,000
p e op le  w ith  d ig it a l h e a lth .

Ove r t h e  la st  d e ca d e  w e ’ve  p a rtn e re d  w ith  m a n y 
b rillia n t  m in d s in  h e a lth ca re  t o  co -d e sig n  a n d  

d e ve lop  beautiful d ig it a l-h e a lth  p rod u ct s. 

250,000+

ABOUT US



A CO-DESIGNED SOLUTION
At Cu rve  w e  co -d e sig n  so lu t ion s t og e th e r u sin g  th e  Cu rve  W a yTM De sig n  6-st e p  p roce ss.

1
Empathise

Interviews  
with users to 
understand 

them

2
Define

Extract needs 
and problems 

from the 
interviews

3
Create

Ideate around 
the needs and 

problems

4
Prototype

Design a visual 
prototype of the 

main ideas

5
Test

Validate the 
prototype 
with your 

users

6
Product

Define the 
features of the 

validated 
prototype



ROLE OF TECH IN VALUE BASED HEALTHCARE

P ATIENT-REP ORTED
OUTCOME MEASURES

P ATIENT-REP ORTED
EXP ERIENCE MEASURES DIGITAL THERAP EUTICS



THE PATIENT JOURNEY

P o s t -Op

Mo n it o r

Co n t a c t

Pre -Operative Care

● What to bring

● Automated push notifications 
and reminders

● Information about procedure

Pre -Op



THE PATIENT JOURNEY

Post -Operative Care

● PROMS & PREMS 

● Survey

● Tracking

● Provide educational content

P o s t -Op

Mo n it o r

Co n t a c t

P re -Op



THE PATIENT JOURNEY

Monitor Patients

● Prevent dropout and bad data

● No more manual follow -ups

● Holistic dashboard

P o s t -Op

Mo n it o r

Co n t a c t

P re -Op



THE PATIENT JOURNEY

Proactive Contact

● Escalate high -risk patients

● Proactive measure of 
contacting patient

● Prepare referrals

P o s t -Op

Mo n it o r

Co n t a c t

P re -Op



Case Study: Western Health 
P ROMs in  Clin ica l Ca re  fo r P u b lic  He a lt h

W e ste rn  He a lth  n e e d e d  a  w a y to  
g a th e r P ROMS fro m  p a t ie n t s  in  a n  
e ffe c t ive  a n d  e ffic ie n t  m a n n e r t o  
re d u ce  o p e ra t io n a l b u rd e n  a n d  

im p ro ve  c lin c ia l ca re  

PROBLEM SOLUTION

The WeGuide platform was utilised to build out 
PROMs. Patients were invited to complete 

these ahead of their appointments. Clinicians 
could use them in appointments



Case Study: Western Health 
P ROMs in  Clin ica l Ca re  fo r P u b lic  He a lt h

Im p ro ve d  c lin ica l ca re  a n d  p a t ie n t  
sa t is fa c t io n
Im p ro ve d  o p e ra t io n a l e ffic ie n cy
Cu rre n t ly in t e g ra t in g  w ith  ke y W e ste rn  
He a lth  sys t e m s to  ro ll o u t  a c ro ss  t h e  
h o sp it a l

OUTCOME



Case Study: Fiona Stanley
En g a g e  a n d  m o n ito r sp in a l re h a b ilit a t io n  p a t ie n t s  in  a  h o sp it a l e n viro n m e n t  

Managing, monitoring and 
engaging patients in  spinal 

rehabilitation is  time 
consuming a n d  complex

PROBLEM

Using WeGuide to schedule, 
monitor, educate and engage 

patients. 

SOLUTION

Currently being implemented 
and integrated into booking 

system

OUTCOME



Case Study: HEAD CHECK
Sa fe ly g e t t in g  co n cu sse d  ch ild re n  b a ck t o  sch o o l a n d  sp o rt s

Id e n t ifyin g  a n d  t re a t in g  co n cu ss io n s  
a re  d e la ye d  b y fin d in g  th e  rig h t  
p a p e rw o rk a n d  re so u rce s  o n lin e .

P ROBLEM

He a d Ch e ck w a s co -d e s ig n e d  a s  a n  
evidence -based concussion 
solution t o  h e lp  p a re n t s  a n d  
co a ch e s  recognise co n cu ss io n  a n d  
manage a  ch ild ’s  sa fe  re co ve ry b a ck 
to  sch o o l a n d  sp o rt s .

SOLUTION

Re se a rch  fin d in g s  fro m  MCRI’s  
co n cu ss io n  re se a rch  a re  fre q u e n t ly 
u p d a te d  in to  He a d Ch e ck

He a d Ch e ck h a s  b e e n  a cq u ire d  b y 
th e  Au st ra lia n  Fo o tb a ll Le a g u e  (AFL) 
a n d  it s  ch ild re n ’s  p ro g ra m  Au skick

OUTCOME



THE FUTURE OF TECH IN 
VALUE BASED HEALTHCARE

MACHINE LEARNING P REDICTIVE ANALYTICSBIG DATA



www.curvetomorrow.com.au
m o h in d e r@cu rve to m o rro w .co m .a u

THANK YOU
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